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Discussion Outline

• Introduction – Niche Segments and e-
Distribution

• Panel
• Moderated Q&A
• Open Q&A



U.S. Online Leisure/Unmanaged Business
Share by Travel Segment - 2004 - 2008
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$ 50,181
(US millions)

CAGR %
Airline 19.6
Car 13.5
Cruise 13.5
Lodging 21.8
Rail 11.1
Tour 15.0
Int’l Suppliers 33.0
Total 20.7

$ 113,215
(US millions)



U.S. Online Leisure/Unmanaged Business
Industry Penetration 2004 - 2008
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Key Trends

• In general, US trends indicative of
world

• Greater % US OTA is coming from Int’l
suppliers

• Tour growing through OTAs, cruise
stagnant, rail – all proprietary (why)

• Timeshare, adventure – yet to show as
niches



Panel

• Robert Hirsch – Adventure Central
• Quentin Moores – Pegasus (Vacation

Rental & Timeshare)
• Joe Navarro - Norwegian Cruise Lines



Questions and Answers


